
The leading marketing 
attribution platform for SMB

WICKED 
REPORTS



Half the money I spend 
on advertising is 
wasted; the trouble is I 
don’t know which half

John Wanamaker, the founder of modern advertising
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375 touchpoints to make a sale for headphones.  
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Smart marketers at this 

point realize they need to 

track, understand and then 

act on their data.  



End result after 375 touchpoints = $100 sale

Attribution Model                         Idea                                                  Value per touchpoint              Problem

Linear
Share sale credit 
among all touches $0.26

Not many campaigns will be ROI 
positive at 26 cents a sale!
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How hard do you think it 

will be to show positive ROI 

on an ad campaign at 26 

cents a sale!



End result after 375 touchpoints = $100 sale

Attribution Model          Idea                                                                                  Value per touchpoint                       Problem

Last Click
Last click before sale was the click 
that converted the lead to a customer $0.26

Ignores 374 clicks 
before the last one
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Last click attribution makes 

logical sense.  There’s a 

click, then there’s a sale.  So 

how come Google doesn’t 

recommend using it?



Top of the Funnel New Lead Visibility
requires a specific attribution model

Top Funnel

Mid
Funnel

Bottom
Funnel
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Middle of the Funnel Existing 
Lead Visibilityrequires a 
different attribution model than 
top of the funnel leads

Top Funnel

Mid
Funnel

Bottom
Funnel
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Last click is ONLY good for 
bottom of the funnel

Top Funnel

Mid
Funnel

Bottom
Funnel
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What can you trust?

Where can you focus?

When is data just noise?
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1st Party Data Marketing Attribution Over Time
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$$ $$

First Click First Click First Click First Click

Initial
Awareness

Cold Traffic 
Lead Generation

Existing Email
List Reactivation

Last Click Sales 
Conversion

Google Ad                  Facebook Ad                 Facebook Ad             Email Campaign

Our solution 

to these attribution ato these attribution agonies 

starts with 1st party data as the 

foundation of marketing 

attribution, and using attribution 

models that map directly to 

specific marketing 

strategies.



You can make decisions based on ROI , not hunches.
WICKED REPORTS

You can make decisions 

based on ROI , not hunches.



www.wickedreports.com
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You can verify and trust the 

data, because it’s high 

value 1st party data signals 

straight from your CRM and 

shopping cart.



Attribution that makes sense

Attribution models are based on common marketing goals that are proven to move the needle.

Give me a quick answer 
on overall marketing 
effectiveness. Its OK if 
revenue does not match 
my shopping cart.

Ful Impact
ROI

Tell me what first 
interests cold traffic to 
click on my ads and 
become high value 
customers over time. 

First Click
ROI

Tell me what converts 
cold traffic leads into 
high value customers 
over time. Give me the 
strongest signal of new 
lead generation 
effectiveness. 

New
Lead ROI

Tell me the reengaged 
leads to reoptin from 
marketing and become 
high value customers 

over time. 

ReEngaged
Lead ROI 

Tell me what converts 
traffic to sales.

Last Click
ROI

Google Single 
Channel Data 
Driven 

WICKED REPORTS



These attribution models are applied to your campaigns, ad groups, ad sets, keywords, audiences, and ads to that you can get paid campaign measurements 

applied to your sales funnel.

Top of the funnel awareness and new lead gen are killing it. Top of the funnel awareness 
and new lead gen are killing it. Bottom of the funnel is losing $
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Lifetime value is the 

foundation and will amplify 

the ROI of your best 

campaigns

www.wickedreports.com



Found the lead back in 
December 2016 from a search 

The same lead is still buying 2 
½ years later!
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www.wickedreports.com
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You should scale 

campaigns that generate 

high ROI and do better than 

your average.

www.wickedreports.com



WICKED REPORTS

We’ve tracked wine 

tastings (they make $!), free 

botox sessions at a hotel, 

and event sponsorships.

We’ve tracked wine tastings (they make $!), free 
botox sessions at a hotel, and event sponsorships.
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Google ML runs 
campaign smart 
bidding and ad 
split-testing

SMB advertisers:
1. Strategy

2. Ad copy and images
3. Keywords and 
audiences

Wicked Reports 
manages the 

conversion data using 
customer journey 
attribution

Wicked Reports uploads 
real leads, sales, and 
values via Google’s 
Offline Conversion API

Google Machine Learning + 
Wicked Reports Attribution



Conversion Import History
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See your 1st party data attributed conversions from 
Wicked Reports inside of Google Ad manager

WICKED REPORTS

Inside of Google 

ads manaads manager, you can see the 

first party data conversions 

attributed by Wicked Reports,, 

along with their values, by 

simply adding the conversions 

to the report you 

are looking at.  
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Activate Wicked Google 

Campaign Optimizer in your 

settings.

www.wickedreports.com
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Update Campaign Budgets 

based on Impression Share

www.wickedreports.com



The Wicked          

ADVANTAGE

Save 20 
hrs/month
With automatic 
conversion upload

Speeds up 
learning

Using lead values

Smarter
Real business outcomes 
with real business values

Specific 
Conversion Goals

Using lead values

True ROI 
performance

Judge performance based 
on real ROI
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Stop by our booth
Wine Openers!!
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